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     TERMS AND CONDITIONS OF THE ONLINE SHOP 

Dear Customer! I am delighted that you have decided to shop at my online shop.  

Please familiarise yourself with the Terms and Conditions and sales rules set out below, which apply to both you and 
me whilst you are shopping. Please also remember that if you have any questions or concerns, you can contact me 
using the details provided in the Terms and Conditions. 

The following Terms and Conditions apply to purchases made from 17 August 2026. 

 

§1 GENERAL PROVISIONS AND CONTACT DETAILS 

1. The online shop is available at www.mlampart-kancelaria.pl and on the relevant subpages following 
registration, and is operated by the Seller. 

2. In the event of a complaint regarding a placed Order, please contact the Seller using the following contact 
details: 

a) telephone number: 606 892 386 
b) email address: biuro@mlampart-kancelaria.pl 
c) the contact form available on the Shop’s website, in accordance with the rules set out later in these 

Terms and Conditions. 
3. The Customer may communicate with the Seller via email or the contact form. These methods ensure that 

written correspondence (in documented form) between the Customer and the Seller is retained, including 
the date and time; they meet the requirements of a durable medium and enable the Customer to contact 
the Seller quickly and effectively. The cost of a telephone call is charged in accordance with the Customer’s 
telecoms provider’s tariff.  

4. These Terms and Conditions set out the rules governing the use of the Shop, the placing and delivery of 
Orders, the determination and payment of the sale price of Digital Content and Services, the conclusion of 
Contracts for the Sale of Digital Content and Services, the Customer’s right to withdraw from the Contract, 
and the submission of complaints within the Shop.  

5. The Seller makes these Terms and Conditions available to the Customer or User free of charge before they 
begin using the Online Shop. The Customer may record the content of these Terms and Conditions in a 
manner convenient to them, e.g. by saving it on a durable medium or printing it out.  

6. Acceptance of the provisions of these Terms and Conditions is a condition for using the Shop and concluding 
a Contract of Sale. By accepting them, the Customer agrees to all the provisions, declares that they have 
understood them, and undertakes to comply with them.  

7. The Seller is responsible for ensuring that the service provided complies with the Contract.  
8. For the avoidance of doubt, the submission of an Order by the Customer shall be deemed to constitute an 

offer within the meaning of Articles 66 and 661 of the Civil Code, the content of which is supplemented by 
the provisions of these Terms and Conditions, and the Contract shall be concluded upon the Seller sending 
a statement to the Customer by electronic means confirming acceptance of the Order.  

9. Information about Digital Content and Services provided on the Shop’s website, in particular their 
descriptions, technical specifications and Prices, does not constitute an offer within the meaning of the Civil 
Code, but is merely an invitation to conclude a contract within the meaning of Article 71 of the Civil Code. 

10. When using the Shop, it is prohibited to provide information of an unlawful nature and, in particular, it is 
prohibited to:  

a) sending and posting spam on the Shop,  
b) providing and transmitting content prohibited by law, in particular via the forms available on the 

Shop. 
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11. It is mandatory to: 
a) Using the Shop in a manner consistent with these Terms and Conditions and the law, 
b) Using the Shop in a manner that does not disrupt its operation, 
c) To use any content posted on the Store’s web pages solely for personal use, in accordance with the 

licence granted (if any). 
12. It is not permitted to use the resources and functions of the Online Shop for the purpose of the Customer 

conducting any activity that would infringe the Seller’s interests. In particular, the resale to third parties of 
Digital Content and Services ordered via the Shop without the Seller’s consent is not permitted.  

13. Capitalised terms used in these Terms and Conditions have the meanings assigned to them in § 2 of the 
Terms and Conditions.  

14. The Customer may not make a purchase anonymously, under a pseudonym, or by using incorrect personal 
details (e.g. false details or those containing spelling mistakes). 

15. To delete a Customer Account, the Customer must notify the Shop in writing or by email of their intention 
to do so.  

16. The Seller makes every effort to ensure that the Online Shop operates continuously and without disruption. 
However, the Seller shall not be liable for: 

a) temporary interruptions to access to the Shop resulting from causes beyond the Seller’s control, 
including technical faults, interruptions to the internet connection or electricity supply, 

b) acts of God,  
c) the consequences of actions by third parties, including unauthorised interference with the Shop’s 

infrastructure,  
d) malfunctions of the Customer’s software or devices, and technical problems attributable to the 

Customer,  
e) the consequences of the Customer using the Shop in a manner inconsistent with these Terms and 

Conditions and applicable law.  
 

§2 DEFINITIONS 
The terms used in these Terms and Conditions shall have the following meanings: 

1. Seller or Administrator – Marta Lampart, trading as Marta Lampart Kancelaria Radcy Prawnego, ul. Szlak 
65/609A, 31-153 Kraków, Tax Identification Number (NIP): 6422923517, tel: 606892386, email: 
biuro@mlampart-kancelaria.pl. 

2. Customer or User – a natural person, a legal person or an organisational unit without legal personality to 
which specific provisions confer legal capacity, placing an Order via the Shop and making purchases through 
the Shop. 

3. Consumer – a natural person entering into a Contract with the Seller via the Shop, the subject matter of 
which is not directly related to their business or professional activity. 

4. Entrepreneur with consumer rights – an entrepreneur placing an order for digital content and services related 
to their business activities, but which are not of a professional nature for them, in accordance with Article 
7aa of the Consumer Rights Act and Article 3855 , Article 5564 , Article 5565  of the Civil Code, e.g. a solicitor 
purchasing a specialist printer. 

5. Entrepreneur – a natural person, a legal person or an organisational unit without legal personality to which 
a separate Act grants legal capacity, carrying out business activities in their own name, who uses the Shop 
and is not an Entrepreneur with consumer rights. 

6. Account – a Customer’s or User’s account created on the Shop’s online platform. 
7. Terms and Conditions – these Terms and Conditions of the Shop, which also set out the terms of use for the 

services provided by the Seller. 
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8. Online Shop or Shop – the online shop available at www.mlampart-kancelaria.pl and on its relevant 
subpages, through which the Customer may place Orders and purchase specified Digital Content and 
Services. 

9. Digital service – a service enabling the Customer to: create, process, store or access data in digital form; or 
share data in digital form that has been uploaded or created by the Customer or other users of that service; 
or engage in other forms of interaction using data in digital form.  

10. Digital content – data created and supplied in digital form. 
11. Sales Contract or Contract – a contract for the sale of Digital Content and Digital Services and/or the supply 

of Digital Content or a Digital Service concluded between the Seller and the Customer via the Shop, under 
which the Seller undertakes to supply the Digital Content and/or Digital Service. 

12. Service Agreement – means any agreement other than a contract for the sale of goods, under which the 
Seller provides or undertakes to provide a service, including a Digital Service and intermediary services, to 
the Customer. 

13. Distance Contract – a contract concluded with the Customer via the Shop or the Website, without the 
simultaneous physical presence of the parties, using exclusively one or more means of distance 
communication up to and including the moment the contract is concluded. 

14. Order – an act, a declaration of intent by the Customer aimed directly at concluding a Sales Contract and 
the performance of the service for the Customer, on the terms set out in these Terms and Conditions. 

15. Order Form – the Shop’s form by means of which the Customer may place an Order and enter into a Sales 
Contract. 

16. Contact form – a form provided by the Shop, through which the Customer may contact the Seller.  
17. Payment Operator – Przelewy24 – PayPro S.A., ul. Pastelowa 8, 60-198 Poznań, entered in the Register of 

Entrepreneurs of the National Court Register under number 0000347935, Tax Identification Number (NIP): 
7792369887. 

18. Proof of payment – an invoice or receipt issued in accordance with the Goods and Services Tax Act of 11 
March 2004 and other relevant legal provisions, including a structured invoice issued via KSeF. 

19. Payment – a transfer to the Seller’s bank account via the online payment methods available in the Shop – 
depending on the chosen payment method and the Digital Content or Digital Services ordered. 

20. Price – the value expressed in monetary units which the Customer is obliged to pay to the Seller for Digital 
Content or a Digital Service, and, in relation to Digital Content or a Digital Service, also a digital 
representation of that value. 

21. Service – a set of interconnected IT devices and software, enabling the processing and storage, as well as 
the sending and receiving of data via telecommunications networks using a terminal device appropriate for 
the type of network in question (the Internet); this also includes the Website or any part thereof, the Shop 
or any part thereof, and applications, including mobile applications and other existing services provided by 
the Seller, Social media and the Seller’s channels operating within such media. 

22. Digital environment – computer hardware, software and network connections used by the Customer to 
access or use Digital Content or a Digital Service. The minimum technical requirements are set out by the 
Seller in these Terms and Conditions.  

23. Working days – days of the week from Monday to Friday, excluding public holidays. 
24. The Consumer Rights Act – the Act of 30 May 2014 on consumer rights (Journal of Laws of 2024, item 1796, 

as amended), hereinafter referred to as the Act. 
25. Civil Code – the Act of 23 April 1964 – Civil Code (Journal of Laws 2024, item 1061), hereinafter referred to 

as the Civil Code. 
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26. GDPR – means Regulation (EU) 2016/679 of the European Parliament and of the Council of 27 April 2016 on 
the protection of natural persons with regard to the processing of personal data and on the free movement 
of such data, and repealing Directive 95/46/EC (General Data Protection Regulation). 

27. The Personal Data Protection Act – the Act of 10 May 2018 on the protection of personal data (Journal of 
Laws 2019, item 1781, as subsequently amended). 

28. Act on the Provision of Electronic Services – the Act of 18 July 2002 on the Provision of Electronic Services 
(Journal of Laws 2024, item 1513, as amended), hereinafter referred to as the ‘Act on the Provision of 
Electronic Services’. 

29. The Electronic Communications Act – the Act of 12 July 2024 on Electronic Communications (Journal of Laws 
2024, item 1221, as amended), hereinafter referred to as the Electronic Communications Act.  

30. The Act on Copyright and Related Rights – the Act of 4 February 1994 on Copyright and Related Rights 
(consolidated text: Journal of Laws of 2025, item 24, as amended), hereinafter referred to as the Copyright 
Act.  

31. KSeF – the National e-Invoice System referred to in the Goods and Services Tax Act, used for issuing, 
receiving and storing structured invoices. 

32. Structured invoice – an invoice issued using the KSeF, together with the identification number assigned to 
that invoice within the system. 

 
§3 MINIMUM TECHNICAL REQUIREMENTS 

1. The Customer may use the functions made available on the Online Shop in a manner consistent with these 
Terms and Conditions and applicable regulations, and in a manner that does not disrupt the operation of 
the Online Shop or other Customers. 

2. To use the Shop, including browsing the Shop’s product range and placing Orders for Digital Content and 
Services, the following are required: 

a) Internet access via a suitable device such as a desktop computer, laptop or other mobile device, 
including equipment enabling communication and the completion of necessary forms within the 
Online Shop, e.g. a fully functional keyboard, 

b) a properly configured, up-to-date version of a web browser supporting, amongst other things, 
JavaScript and cookies (used, for example, to maintain the user’s session and for statistical purposes), 
such as Microsoft Edge, Opera or Google Chrome (in a version no older than the manufacturer’s 
two most recent stable releases) and capable of browsing web pages, 

c) an active and properly configured email account (the Seller recommends that the Customer check 
whether emails from the Seller’s domain sent to their email address are ending up in the ‘spam’, 
‘promotions’ or any folder other than ‘inbox’ or ‘received’ folders. The Seller has no control over 
this, as it depends on the settings of the Customer’s email account and/or the provider of the email 
account used).  

3. The Seller provides technical measures to prevent the collection, modification or distortion of personal data 
and information by Customers and by unauthorised third parties. 

4. The Seller takes appropriate measures to ensure the proper functioning of the Shop, including the use of 
appropriate tools designed to facilitate this, or the services of third parties. 

5. Notwithstanding the Seller’s best efforts, temporary technical issues may arise that prevent or hinder the use 
of the Shop; the Seller shall not be liable for such issues to the extent permitted by law.  
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§4 DIGITAL CONTENT OR DIGITAL SERVICES AVAILABLE IN THE SHOP 
1. The following Digital Content and/or Digital Services are available in the Shop: 

a. Online legal consultation – 60 minutes, 
b. E-books, 
c. Intellectual property rights audit + online consultation (1 hour). 

2. The specific nature of the Digital Content or Digital Service and its characteristics are set out in the description 
in the Shop. The Seller also informs the Customer whether a particular feature deviates from the 
requirements for conformity with the Contract. By placing an Order for such Digital Content or Digital Service, 
the Customer agrees to the absence of that particular feature. 

3. The Seller makes every effort to ensure that the Digital Content and Digital Services meet the highest 
standards and, consequently, comply with the Contract entered into with the Customer. To this end, the 
Seller ensures their quality, completeness, functionality, compatibility, interoperability and the availability of 
technical support, as well as providing an accurate and specific description of the offer, and ensures that 
they are updated where necessary and required by law or by technological developments, or where the 
Seller wishes to improve their quality.  

4. The Seller may sell Digital Content or Digital Services to which access is only possible after payment has been 
made and the Customer has registered on the training platform by creating a Customer Account. 

5. Access to purchased Digital Content or Digital Services on the training platform may be temporary or 
unlimited. Information regarding the period of availability can be found in the description of the relevant 
Digital Content or Digital Services or on the relevant subpage containing the description. 

6. The Seller also offers the option of conducting e-consultations: 
a) online via MS Teams, 
b) via email. 

7. E-consultations are provided on the basis of information sent by the Customer electronically via the email 
address:  biuro@mlampart-kancelaria.pl .  

8. The e-consultation comprises: 
a) Legal advice (legal consultation) for 60 minutes. 

9. In order to prepare a comprehensive e-consultation, the Seller may conduct an interview with the Client, 
including by electronic means (e.g. by email). 

10. E-consultations are carried out within 3 working days of the Customer sending an email or confirming the 
selected consultation date in the shared online calendar. 

11. The e-consultation takes place via a telephone call, an online meeting on the MS Teams platform, or by 
sending an email to the Client. 

12. The Seller is under no obligation to record e-consultations, but may consent to the Customer recording 
them. The Customer should seek such consent on each occasion. 

13. The Seller also allows the use of free Digital Content or Digital Services. These include: 
a)  The e-book ‘Legal prompt. 2 questions you need to know the answer to before publishing anything 

generated by AI’ (available upon subscribing to the newsletter). 

14. Access to free Digital Content or Digital Services offered by the Seller may require the Customer to have an 
Account on the training platform where the Digital Content or Digital Services are made available. They may 
also be made available by delivering the Digital Content or Digital Service in a specified format, e.g. a guide 
in PDF format, in particular as part of the newsletter service following the provision of the specified personal 
data. 

15. Free Digital Content or Digital Services may be available for a limited time. 
16. Information regarding the period of availability can be found in the description of the Digital Content or 

Digital Services, on the relevant subpage or page containing their description, or in the terms and conditions 
or privacy policy separately published on the website. 

mailto:biuro@mlampart-kancelaria.pl
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17. The provision of free Digital Content or Digital Services is governed by the terms set out in these Terms and 
Conditions, as they apply to Digital Content or Digital Services that are subject to a charge and/or available 
in the Shop, or by the terms set out in separate terms and conditions or on a separate subpage relating to 
such content.  
 

§5 PLACING AND FULFILLING ORDERS FOR DIGITAL CONTENT OR DIGITAL SERVICES 

1. The Customer may purchase Digital Content or a Digital Service by selecting it from the relevant subpage 
of the Shop. The Customer may choose from various options of Digital Content or Digital Services at different 
Prices (provided that this option is expressly indicated in the description of the Digital Content or Digital 
Service). 

2. Once the Customer has selected the Digital Content or Digital Service, they should follow the steps displayed 
on the Shop’s pages to complete the purchase. The Customer should first click on the ‘Add to basket’ button 
displayed alongside the Price and description of the Digital Content or Digital Service, as a result of which 
the selected Digital Content or Digital Service will be added to the shopping basket. The Customer may then 
continue shopping or click the ‘View basket’ button, followed by the ‘Proceed to checkout’ button, and 
complete the purchase on the next page. 

3. The Customer may enter a discount code, if they have one, in the field labelled „Do you have a voucher?”. 
After entering the discount code and clicking the ‘Apply’ button, the Price will be adjusted accordingly. The 
Customer may also enter a discount code in the next step, i.e. when placing the Order.  

4. The customer can then review the total cost of their basket and proceed to payment by clicking the “Buy 
and pay” button.  

5. In order to place an Order, the Customer must provide the following details in the Forms: 
a) first name and surname, and optionally the company name, 
b) address (country, street, house number, flat number, postcode, town), 
c) email address. 

6. To place an Order, the following steps are also required:  
a) accept the Terms and Conditions by ticking the box,  
b) consent to the Shop processing the Order by clicking the ‘Buy and pay’ button, which indicates that 

payment for the Order is required. 
7. The Customer may be required to provide their address due to system or IT requirements related to the 

Shop’s digital environment.  
8. The Customer may also, if they wish, add comments to the Order.  
9. When placing an Order, the Customer is also required to select a payment method for the Digital Content 

or Digital Services ordered from those currently available in the Shop. 
10. Whilst placing the Order – until the „Buy and pay” – the Customer may amend the personal data they have 

provided, as well as the details regarding the Digital Content or Digital Services they have selected, and the 
payment method. 

11. By clicking the „Buy and pay” button, the Customer acknowledges that the conclusion of the Contract entails 
an obligation to pay the amount due to the Seller. 

12. In order to receive an invoice or a  invoiceVAT, the Customer must, before submitting the Order, declare 
that they are purchasing Digital Content or Digital Services as a business and provide their tax identification 
number (NIP). The Seller issues structured invoices via the KSeF system. The Customer agrees to receive a 
digital copy of the invoice (e.g. in PDF format) with a QR code sent to the email address provided in the 
Order.  

13. In the case of a Customer who is a Consumer, the sale is documented by a proof of purchase (receipt), 
without using the KSeF system, in accordance with current legislation. 
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14. The submission of an Order by the Customer constitutes a declaration of intent by the Customer to enter 
into a Contract of Sale with the Seller, in accordance with these Terms and Conditions. 

15. The Customer makes payment by selecting one of the payment methods available in the Shop and then 
making the payment.  

16. The fact of the purchase is confirmed by an email sent to the email address provided by the Customer in 
the Order Form. The Customer is obliged to provide a correct email address, in particular one free from 
typos or errors, which would prevent contact with the Customer through no fault of the Seller.  

17. The Sales Contract is deemed to have been concluded upon the Customer’s receipt of the email referred to 
in clause 16 of this paragraph and following confirmation of the Order. The Sales Contract is concluded in 
Polish, in accordance with the Terms and Conditions. 

18. The Seller reserves the right not to fulfil the Order in the event of: 
a. the Order Form has been completed incorrectly or incompletely (all details required to fulfil the 

Order are missing – in such cases, the Seller will contact the Customer, which may extend the Order 
fulfilment time), 

b. failure to receive payment within 2 days of the date the Order was placed (in the case of the 
prepayment option). 

19. Should the Customer fail to make payment by the deadline referred to in § 5(18)(b) of the Terms and 
Conditions, the Seller shall set an additional deadline for the Customer to make payment and shall notify the 
Customer of this on a durable medium. Upon the expiry of this period without result, the Seller is entitled to 
withdraw from the Contract of Sale. Should the second deadline for payment also pass without result, the 
Seller shall send the Customer, on a durable medium, a notice of withdrawal from the contract pursuant to 
Article 491 of the Civil Code. 

20. The Seller does not use any mechanisms in the Online Shop that result in the geo-blocking of Customers, 
e.g. by blocking access on the basis of an IP address, nationality or the inability to enter a national IBAN 
number.  

21. The Seller does not block or restrict access to the Online Shop on discriminatory grounds. 
22. The Seller may offer different language versions of the Online Shop. A Customer will only be redirected to 

a different language version with their express consent. The Customer has the right to return to the originally 
selected version of the Shop at any time.   

23. The Seller declares that the Shop’s interface is free from so-called ‘dark patterns’ (unfair website and app 
design techniques that manipulate users, forcing them to take unwanted actions). The selection of additional 
services or marketing consents is not ticked by default and requires active action on the part of the Customer. 

24. In the event of a KSeF system failure or where it is not possible to issue a structured invoice for technical 
reasons, the Seller shall issue an invoice offline and make it available to the Customer in the manner agreed 
or as provided for by law, and shall immediately send it to the KSeF system once the failure has been 
resolved. 

 

§6 PRICES OF DIGITAL CONTENT, DIGITAL SERVICES AND METHODS OF PAYMENT 

1. The prices listed in the Shop are quoted in Polish zlotys (PLN) and are gross prices (including VAT or other 
taxes, where required by law).  

2. The Seller does not use mechanisms for individually adjusting Prices in the Shop based on automated 
decision-making.  

3. The Seller reserves the right to change the prices of Digital Content or Digital Services displayed in the Shop, 
to introduce new Digital Content or Digital Services, to withdraw Digital Content or Digital Services, to run 
promotions and offer discounts, and to offer Digital Content or Digital Services free of charge on a temporary 
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basis. This right does not affect Orders placed before the date on which any such changes come into effect. 
Details and duration are always set out in the description of the relevant Digital Content or Digital Service. 

4. The duration of each promotion is limited. Discounts and promotions cannot be combined. Details of the 
promotion are set out in its description on the Shop’s website or sub-pages, or in the terms and conditions 
of the promotion in question.  

5. Whenever a reduction in the price of Digital Content or a Digital Service is announced, alongside the 
information about the reduced price, the Seller shall also display information about the lowest price of the 
Digital Content or Digital Service in question, which was in force during the 30-day period prior to the 
reduction.  

6. If a particular Digital Content item or Digital Service is offered for sale in the Online Shop for a period of less 
than 30 days, alongside the information on the reduced price, the Seller shall also display information on 
the lowest price of the relevant Digital Content or Digital Service that was in force during the period from 
the date on which that Digital Content or Digital Service was first offered for sale until the date the reduction 
was introduced.  

7. The Seller does not use tools from external providers to fulfil the requirements regarding prices, promotions 
and discounts, and their presentation on the Shop’s website and sub-pages.  

8. The Customer may choose the following payment methods for the Digital Content or Digital Services 
ordered: 

a. electronic bank transfer – payable directly into the Seller’s account via the Przelewy24 system – 
please state at least the Order number in the ‘Reference’ field of the transfer,  

Authorisation and processing of personal data are carried out via the relevant bank. 
9. A proof of purchase, i.e. a receipt or invoice (issued to a company, provided that company details have been 

supplied and the Customer has notified the Seller of their wish to receive an invoice in this or another valid 
manner), is issued for each Order in electronic form and is sent to the Customer automatically, to which the 
Customer hereby consents. 

10. If the Customer requires an EU VAT invoice, they should contact the Seller, providing their Order number 
and invoicing details. In the event of an incorrect invoice being issued, a corrective invoice will be issued. 

11. Where any additional charges apply in connection with placing an Order for Digital Content or Digital 
Services, all information regarding the amount of the charges and the basis for their calculation is set out in 
the Order Form or in the price list.  

12. Structured invoices are issued exclusively to Customers who are Business Entities upon provision of their Tax 
Identification Number (NIP). 

 
§7 DELIVERY OF DIGITAL CONTENT OR DIGITAL SERVICES 

1. The Seller shall deliver the Digital Content or Digital Service to the Customer immediately upon conclusion 
of the Contract and once the payment has been credited (in the case of Digital Content or Digital Services 
provided for a fee) no later than within 24 hours of the payment being credited, unless otherwise expressly 
stated in the description or offer of the Digital Content or Digital Service.  

2. Digital Content is deemed to have been supplied at the moment when the Digital Content, or the means 
enabling access to or the downloading of the Digital Content, has been made available to the Customer or 
to a physical or virtual device which the Customer has independently selected for this purpose, or when the 
Customer or such a device has gained access to it.  

3. A digital service is deemed to have been supplied at the moment when the Customer, or a physical or virtual 
device which the Customer has independently selected for that purpose, has gained access to it. 

4. The Seller sends the Customer an email containing a clickable, active link to the Digital Content or Digital 
Service, together with instructions, or provides instructions on how to download the Digital Content or Digital 
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Service (e.g. via the Customer’s Account) depending on the characteristics and nature of the Digital Content 
or Digital Service, as well as system capabilities. The Sales Agreement is concluded in Polish, in accordance 
with the Terms and Conditions. 

5. Should the Customer provide an incorrect email address, enter it incorrectly, or fail to ensure that emails can 
be delivered in accordance with the Terms and Conditions, they shall be liable for the failure to deliver the 
Order for Digital Content or a Digital Service. It is recommended that the Customer contact the Seller to 
clarify the matter and ensure the deliverability of the Digital Content or Digital Service.  

6. In order to use the supplied Digital Content or Digital Services correctly, it is essential to meet the minimum 
technical requirements specified in the description of the Digital Content or Digital Services.  

 

§8 CHANGES AND UPDATES TO DIGITAL CONTENT OR DIGITAL SERVICES 

1. Throughout the period of supply of the Digital Content or Digital Service, the Seller shall provide the 
Customer with updates and inform them of the need to install them. The Customer should also carry out 
periodic updates to the devices they use to ensure they can use the Digital Content and Digital Services 
supplied by the Seller. The Seller shall not be liable for any non-compliance of the Digital Content or Digital 
Service with the Contract resulting solely from a failure to update, if: 

a) it has informed the Customer of the update and the consequences of failing to install it, 
b) the failure to install or the incorrect installation of the update was not due to errors in the installation 

instructions provided by the Seller.  
2. The Seller may make changes to the Digital Content or Digital Service which are not necessary to ensure its 

conformity with the Contract for the following legitimate reasons: 
a) technological changes relating to the Digital Content or Digital Service, 
b) changes in the law or the adaptation of Digital Content or Digital Services to legal provisions or 

other guidelines relating to applicable law, 
c) stylistic changes which are not substantive in nature but which improve the quality of the Digital 

Content or Digital Services, 
d) changes in the Seller’s business operations, including the removal or introduction of new Digital 

Content or Digital Services. 
3. The Seller may not make changes to Digital Content or Digital Services supplied on a one-off basis. 
4. Changes introduced by the Seller do not entail any costs for the Customer.  
5. If the changes were to have a significant and adverse effect on the Customer’s access to or use of the Digital 

Content or Digital Service, the Seller shall inform the Customer in good time of the nature and date of the 
change, as well as of the right to terminate the Contract without notice within 30 days of the date on which 
the change is made or the Customer is informed of the change (whichever is later). 

6. The Seller may grant the Customer the right to retain the Digital Content or Digital Services in their unaltered 
state at no additional cost.  

7. The Seller shall inform the Customer in a clear and comprehensible manner of any changes made, usually 
by sending an email to the Customer’s email address provided when placing the Order, with sufficient notice. 
The Customer is entitled to provide the Seller with a different email address by contacting the Seller using 
the details set out in these Terms and Conditions.  

§9 DIGITAL SERVICES – CONCLUSION OF THE CONTRACT, CUSTOMER ACCOUNT, NEWSLETTER 
1. Through the Shop, the Seller provides the Customer with digital services in the form of enabling the 

Customer to conclude a Contract with the Seller electronically. This service is provided free of charge, as part 
of the Price paid for placing the Order.  
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2. The Seller also provides the Customer with a service consisting of sending a newsletter, provided the 
Customer has given their prior consent. Details regarding the sending of the newsletter, subscription and 
unsubscription are set out in the privacy policy or in separate terms and conditions relating to this service, 
available on the Shop.  

3. The Seller also provides the Customer with a service consisting of registering and maintaining an Account 
and providing the Customer with access to the Account via a login, if the Customer has chosen to set up 
such an Account at. This service is provided to the Customer as part of the Price paid for Digital Content or 
another Digital Service. 

4. In order to create an Account, the Customer must meet the following requirements: 
a) have access to the internet, 
b) have an active email account, correctly configured in accordance with the other requirements of 

these Terms and Conditions, 
c) avoid using AdBlock or similar plug-ins that may interfere with the proper functioning of the Shop 

and the use of the Shop and the Digital Service.  
5. To create a personal Account, the Customer must complete the registration form and accept these Terms 

and Conditions, and then place an Order.  
6. Information relating to the creation of the Account and an activation link enabling the Customer to set a 

password will be sent to the email address provided by the Customer. Once the Customer clicks on the link 
and sets a personal password, the Account is created and the Customer may use it.  

7. Creating an individual Account may be necessary to access Digital Content or Digital Services.  
8. Upon successful registration of the Account, a contract for the provision of a free digital service consisting 

of the creation, operation and maintenance of the Customer’s Account is concluded for an indefinite period. 
9. The Customer logs into their Account using their email address or username and password. They may also 

generate a new password at any time should they forget or lose their previous one.  
10. In order to ensure the Customer’s security and the transfer of data in connection with the use of the Shop, 

the Seller takes technical and organisational measures to prevent unauthorised persons from accessing or 
modifying personal data. These include, for example: the use of antivirus software, technical support, 
appropriate technical security measures for the tools used, and other similar measures.  

11. The Seller shall not be liable for any non-conformity of the Digital Service with the contract to the extent that 
it has informed the Customer of the requirements relating to the use of the Digital Service prior to the 
conclusion of the Contract for the Provision of Digital Services, should the Customer fail to meet those 
requirements. 

12. The Seller shall take steps to ensure the Service functions correctly at all times. The Customer is entitled to 
inform the Seller of any malfunctions or interruptions in the operation of the Shop. 

13. It is prohibited to disclose Customer Account details to third parties or for a single User to create multiple 
Accounts.  

14. In the case of Customers who are Consumers, the Seller may terminate the Contract for the Provision of a 
Digital Service and delete the Customer’s Account or deprive them of the right to place Orders at any time, 
subject to a 14-day notice period, whilst preserving the rights acquired by the Customer prior to the 
termination of the Contract. 

15. In the case of Customers who are Consumers, the Seller may terminate the Contract for the Provision of a 
Digital Service in the form of maintaining the Customer’s Account and delete the Customer’s Account or 
deprive them of the right to place Orders, with immediate effect, for valid reasons, in the event of a material 
and gross breach by the Customer of the provisions of these Terms and Conditions, i.e. in particular where 
the Customer uses the Shop and the Account in a manner inconsistent with the law or the provisions of 
these Terms and Conditions, and contrary to good practice and the intended purpose of the Account and 
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the Shop, in a manner that is disruptive to other Customers and to the Seller, copies the Seller’s Digital 
Content and Digital Services or makes them available to third parties without the Seller’s consent; provides 
the Seller with information that does not reflect the actual legal situation, is incorrect, inaccurate or infringing 
the rights of third parties, or breaches or attempts to breach the technical security measures of the Shop 
and the Account in order to gain unauthorised access to its resources.  

16. The Customer may terminate the Contract for the provision of a digital service in the form of a Customer 
Account at any time, subject to 14 days’ notice, or with immediate effect for good cause.  

17. Conversely, should the Customer withdraw from the Agreement, the Seller may prevent the Customer from 
continuing to use the Digital Service in the form of a Customer Account, in particular by denying them access 
to that Digital Service or by blocking the Customer Account.  

18. As a result of the Seller deleting the Account, the Customer loses access to all resources previously available 
on their Account. 

19. To delete their Account, the Customer may either delete the existing Account themselves or contact the 
Seller electronically using the details provided in these Terms and Conditions.  

20. The Seller advises that deleting the Customer’s Account may hinder or prevent the Customer from using the 
Digital Service, e.g. tracking their order history.  

 

§10 COMPLAINTS PROCEDURE REGARDING DIGITAL CONTENT OR DIGITAL SERVICES 

1. The Seller shall be liable for any lack of conformity with the Contract of Digital Content or Digital Services 
supplied in a single instalment or in parts, which existed at the time of supply and became apparent within 
two years of that time, in accordance with the provisions of the Consumer Rights Act. 

2. The Seller shall use its best endeavours to ensure that Digital Content and Digital Services comply with the 
Contract and that the Customer is able to use them in accordance with the Contract. To this end, the Seller 
shall inform the Customer, in a clear and comprehensible manner in these Terms and Conditions, of all 
relevant requirements, including those on the Customer’s part.  

3. If the Digital Content or Digital Service does not comply with the Contract, the Customer may demand that 
it be brought into compliance with the Contract. 

4. The Seller may refuse to bring the Digital Content or Digital Service into conformity with the Contract if 
bringing the Digital Content or Digital Service into conformity with the Contract is impossible or would entail 
excessive costs for the Seller. 

5. The Seller shall bring the Digital Content or Digital Service into conformity with the Contract within a 
reasonable time from the moment the Seller is informed by the Customer of the lack of conformity with the 
Contract, and without undue inconvenience to the Customer, taking into account the nature of the Digital 
Content or Digital Service and the purpose for which it is used. The costs of bringing the Digital Content or 
Digital Service into conformity with the Contract shall be borne by the Seller. 

6. If the Digital Content or Digital Service does not comply with the Contract, the Customer may request a 
reduction in the Price (if the services were provided for a fee) or withdraw from the Contract where:  

a) bringing the Digital Content or Digital Service into conformity with the Contract is impossible or 
would entail excessive costs, 

b) the Seller has failed to bring the Digital Content or Digital Service into conformity with the Contract, 
c) the non-conformity of the Digital Content or Digital Service with the Contract persists, despite the 

Seller having attempted to bring the Digital Content or Digital Service into conformity with the 
Contract, 
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d) the lack of conformity of the Digital Content or Digital Service with the Contract is so significant that 
it justifies a reduction in the Price or withdrawal from the Contract without first making a request for 
the Digital Content or Digital Service to be brought into conformity,  

e) it is clear from the Seller’s statement or the circumstances that the Seller will not bring the Digital 
Content or Digital Service into conformity with the Contract within a reasonable time or without 
undue inconvenience to the Customer. 

7. The reduced Price must be in the same proportion to the Price specified in the Contract as the value of the 
Digital Content or Digital Service that does not comply with the Contract bears to the value of the Digital 
Content or Digital Service that does comply with the Contract.  

8. The Customer may not withdraw from the Contract if the Digital Content or Digital Service is supplied in 
return for payment of the Price, and the lack of conformity of the Digital Content or Digital Service with the 
Contract is minor. 

9. Following withdrawal from the Contract, the Seller may not use any content other than personal data 
provided or generated by the Customer whilst using the Digital Content or Digital Service supplied by the 
trader, in accordance with the provisions of the Consumer Rights Act and the exceptions set out therein.  

10. The Seller shall not be liable for any lack of conformity of the Digital Content or Digital Service with the 
Contract, if the Customer’s digital environment is not compatible with the technical requirements of which 
the Seller informed the Customer in a clear and comprehensible manner prior to the conclusion of the 
Contract in these Terms and Conditions or in the description of the relevant Digital Content or Digital Service, 
or where the Customer, having been informed in a clear and comprehensible manner prior to the conclusion 
of the Contract of the obligation to cooperate with the Seller to a reasonable extent and using the technical 
means least burdensome to themselves, in order to determine whether the non-conformity of the Digital 
Content or Digital Service with the Contract arises from the characteristics of the Customer’s digital 
environment, fails to fulfil this obligation. 

11. The complaint should include details enabling the Customer to be identified (full name, postal address, email 
address), the subject of the complaint (e.g. the nature and date of the non-conformity) and the claims 
relating to the complaint. If an incomplete complaint is received, the Seller will request the Customer to 
provide the missing information. 

12. The complaint should be sent to the Seller’s email address provided in these Terms and Conditions.  
13. The Seller will respond to a complete complaint within 14 days of receiving it and will inform the Customer 

of the next steps via the email address provided by the person making the complaint, or by the same method 
by which the Customer contacted the Seller, or by another method agreed with the Customer. 

14. The Seller will process the Customer’s personal data for the purpose of handling the complaint and in 
accordance with the privacy policy. 

15. The Customer may use the complaint form attached to these Terms and Conditions. 
16. The Seller is obliged to refund the Price only in the part corresponding to the Digital Content or Digital 

Service that does not comply with the Contract, and to the Digital Content or Digital Service for which the 
obligation to supply has ceased as a result of withdrawal from the Contract (if they were subject to a charge).  

17. The Seller is obliged to refund to the Customer the Price due as a result of the Customer exercising their 
right to withdraw from the Contract or to reduce the Price without undue delay, and no later than within 14 
days of receiving the Customer’s notice of withdrawal from the Contract or of the reduction in Price (if these 
were subject to a charge).  

18. The Seller shall refund the Price using the same method of payment as that used by the Customer, unless 
the Customer has expressly agreed to a different method of refund which does not entail any costs for them. 

19. The provisions of this paragraph apply to Consumers and to Business Customers with consumer rights.  
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§11 SATISFACTION GUARANTEE 
 
In the case of Digital Content or Digital Services, the Seller is entitled to offer the Customer a satisfaction guarantee, 
i.e. to waive the application of exceptions to the right to withdraw from the Contract. This means that the Customer 
has the right to withdraw from the Contract within the period specified in the offer, on the website or in the Shop, 
despite such a right being excluded by law. 
 

§12 WITHDRAWAL FROM THE CONTRACT 
 

1. A Customer who is a Consumer or an Entrepreneur with consumer rights is entitled to withdraw from the 
Contract within 14 days, without giving any reason, subject to paragraph 6.  

2. To exercise the right to withdraw from the Contract, the Customer must inform the Seller of their decision 
to withdraw from the Contract by means of an unambiguous statement (for example, a letter sent by email 
or via the Contact Form available on the Shop). To meet the deadline for withdrawing from the Contract, it 
is sufficient for the Customer to send notification of their intention to exercise their right to withdraw from 
the Contract before the withdrawal period expires. 

3. A sample text of the statement (form) of withdrawal from the Contract is set out in the annex to these Terms 
and Conditions. The Customer may use it, but is not obliged to do so. It is not mandatory.  

4. The Seller is obliged to refund the Customer all payments made by the Customer without undue delay, and 
no later than 14 days from receipt of the Customer’s notice of withdrawal from the Contract. 

5. The Seller shall refund the payment using the same method of payment as that used by the Customer, unless 
the Customer has expressly agreed to a different method of refund which does not entail any costs for them. 

6. The Customer is not entitled to withdraw from a distance contract in the following cases: 
a) o the provision of services for which the Customer is obliged to pay the Price, if the Seller has fully 

performed the service with the Customer’s express and prior consent, and the Customer was 
informed before the service began that they would lose the right to withdraw from the Contract 
once the Seller had performed the service, and acknowledged this, 

b) for the supply of digital content not supplied on a tangible medium, for which the Customer is 
obliged to pay the Price, provided that the Seller has commenced performance with the Customer’s 
express and prior consent, and the Customer was informed prior to the commencement of 
performance that, once the Seller has fulfilled the performance, the Customer will lose the right to 
withdraw from the Contract, and the Customer acknowledged this, and the Seller has provided the 
Customer with a confirmation in writing or, with the Customer’s consent, on another durable 
medium, 

c) for the provision of services for which the Customer is obliged to pay the Price, where the Customer 
has expressly requested the Seller to visit them for the purpose of carrying out repairs, and the 
service has already been fully performed with the Customer’s express and prior consent. 

7. Should there be grounds for amending the order, the Shop will issue a corrective invoice in a structured 
format via the National e-Invoice System (KSeF). The corrective invoice will be issued immediately after the 
refund has been credited to the Customer’s account or the return of the goods has been approved. The 
date on which the corrective invoice is assigned an identification number in the KSeF system shall be deemed 
the date of receipt by the Customer. Irrespective of whether the invoice is made available via the KSeF 
system, the Shop may send the Customer a copy of the structured invoice (in PDF format) to the email 
address provided when placing the Order. In the KSeF system, the Customer is not obliged to send a return 
confirmation of receipt of the corrective invoice – the invoice is deemed to have been delivered upon its 
processing by the government system. 
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8. In the event of withdrawal from the Contract for the supply of Digital Content or a Digital Service, the Seller, 
from the date of receipt of the Customer’s notice of withdrawal from the Contract, may not use any content 
other than personal data supplied or generated by the Customer whilst using the Digital Content or Digital 
Service supplied by the Seller, with the exception of content which:  

a) is useful solely in connection with the Digital Content or Digital Service that was the subject of the 
Contract,  

b) relates solely to the Customer’s activities whilst using the Digital Content or Digital Service provided 
by the Seller,  

c) have been combined by the Seller with other data and cannot be separated from it, or can only be 
separated with disproportionate effort,  

d) have been created by the Customer jointly with other Customers who may continue to use them.  
9. Where the Content has been created by the Customer jointly with other Customers who may continue to 

use it, the Seller shall, at the Customer’s request, make available to the Customer content other than personal 
data which was supplied or created by the Customer whilst using the Digital Content or Digital Service 
provided by the Seller.  

10. The Customer has the right to retrieve the Digital Content from the Seller free of charge, without hindrance 
from the Seller, within a reasonable time and in a commonly used machine-readable format.  

11. In the event of withdrawal from the Contract, the Seller may prevent the Customer from continuing to use 
the Digital Content or Digital Service, in particular by preventing the Customer from accessing the Digital 
Content. 

12. In the event of withdrawal from a Contract for the supply of Digital Content or a Digital Service, the Customer 
is obliged to cease using such Digital Content or Digital Service and to stop making it available to third 
parties. 

13. The provisions of this paragraph apply to Consumers and also apply to Business Customers acting as 
consumers.  

§13 PROVISIONS RELATING TO PROFESSIONAL BUSINESSES 
1. The provisions of this paragraph apply to Customers of the Shop who are professional traders, as defined in 

these Terms and Conditions. 
2. In the case of the sale of Digital Content or a Digital Service in transactions between traders pursuant to 

Article 558 § 1 of the Civil Code, the parties exclude the Shop’s liability under the warranty. 
3. In the case of Customers who are professional traders, the Seller may terminate the Contract for the provision 

of an electronic service consisting of the maintenance of the Customer’s account with immediate effect and 
without giving reasons by sending the Customer an appropriate notice, including by electronic means, to 
the email address provided by the Customer when registering their Account. This shall not give rise to any 
claims against the Seller. 

4. The Seller has the right to withdraw from the Contract concluded with a Customer who is a professional 
trader without giving any reason, within 14 calendar days of the date of its conclusion, by sending the 
Customer a relevant notice, including by electronic means to the email address provided by the Customer 
when registering their Account. This does not give rise to any claims against the Seller. 

5. In relation to Customers who are professional traders, the Seller has the right to independently specify and 
restrict the available payment methods and to require full or partial prepayment, irrespective of the payment 
method chosen by the professional trader or the conclusion of the sales contract. 

6. The Seller’s total liability towards a Customer who is a professional trader arising from non-performance or 
improper performance of the sales contract is limited to the amount of the Price paid for the Digital Content 
or Digital Service under the sales contract and the Order placed, in the event of intentional damage. The 
Seller shall not be liable for loss of profits in relation to a Professional Entrepreneur. 
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7. Any disputes between the Seller and a Customer who is a Professional Entrepreneur shall be settled by the 
court having jurisdiction over the Seller’s registered office. 

 

§14 PROVISIONS CONCERNING ENTREPRENEURS WITH CONSUMER RIGHTS 

1. A business operator with consumer rights is a business operator who makes purchases in the Shop that are 
related to their business activity but do not constitute a professional , arising in particular from the nature of 
their business activity as defined under the provisions on the Central Register and Information on Economic 
Activity, in accordance with Article 3855, Article 5564, Article 5565and Article 576(5) of the Civil Code, and 
Article 7aa of the Consumer Rights Act.  

2. The trader referred to in the first sub-paragraph of this paragraph shall be subject to the provisions of these 
Terms and Conditions that apply to the Consumer, i.e. including: 

a) Digital services provided electronically, 
b) Withdrawal from a contract concluded at a distance or off the business premises, 
c) Complaints and non-conformity of the goods sold with the Contract. 

3. A trader acting as a consumer, by accepting these Terms and Conditions during the purchasing process, 
and subsequently exercising their rights set out in this paragraph, should complete the relevant complaint 
or contract withdrawal form, and in particular provide details confirming the circumstances substantiating 
their status in accordance with Article 7aa of the Consumer Rights Act, or provide this information by other 
means.  

4. The trader referred to in the preceding paragraph declares, in the form sent to the Seller or by other means, 
that the digital content or digital service, and consequently the concluded Contract of Sale, are directly 
related to the business activity they carry out, but do not constitute a professional activity for them, arising 
in particular from the nature of the business activity carried out pursuant to the provisions on the Central 
Register and Information on Economic Activity, which serves as proof that they meet the conditions to be 
recognised as such an entrepreneur. The forms constitute annexes to these Terms and Conditions.  

 
§15 INTELLECTUAL PROPERTY, LICENCE, COPYRIGHT 

1. Digital content and digital services provided by the Seller and available in the Shop, as well as content, texts, 
logos, photographs, company names, trade marks and graphic design, may constitute works within the 
meaning of the Act of 4 February 1994 on Copyright and Related Rights, are subject to legal protection and 
constitute the intellectual property of the Seller and/or third parties who are their owners/authors, and which 
have been made available solely for the purposes of the Shop, which the Customer accepts by accepting 
these Terms and Conditions.  

2. Should the Customer intend to use the Digital Content and Digital Services or the aforementioned elements 
in a manner contrary to that specified in these Terms and Conditions or to their intended purpose and 
functionality, the Customer is obliged to obtain the Seller’s written consent. 

3. The Seller grants the Customer a non-exclusive and non-transferable licence, without the right to sub-license, 
to use the Digital Content or Digital Services. 

4. Under the Agreement, the Customer is authorised to use them solely for their own purposes, without any 
territorial restrictions, in the following fields of exploitation: 

a) With regard to the recording of a work – digital recording – the preservation of the work through 
digital processing on a dedicated platform (the Customer’s Account) maintained by the Seller,  

b) Printing for personal use of materials in PDF, DOC and DOCX formats, where this is required by the 
nature of the Digital Content and Digital Services, 
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c) Digital recording and modifications for personal use within the scope specified in the relevant 
instructions or comments, e.g. on the Customer’s own hard drive or in recommended third-party 
software. 

5. The licence referred to in paragraph 4 is valid for the duration of the Customer’s access to the Digital Content 
or Digital Services. The access period, and thus the duration of the licence, is specified in the description of 
the relevant Digital Content or Digital Services and, unless otherwise stated, is granted for 365 days from the 
date of the Order.  

6. The remuneration for the grant of the licence is included in the price paid by the Customer for the relevant 
Digital Content or Digital Service.  

7. In particular, it is prohibited, both in respect of the Digital Content or Digital Service as a whole and in respect 
of any part thereof, without the Seller’s express consent:  

a) making them available to or presenting them to third parties,  
b) publishing them in any form, except where permitted in the instructions or comments, 
c) copying or reproducing them for purposes other than personal use.  

8. The Customer undertakes to exercise due care to ensure that the Digital Content or Digital Services (e.g. 
educational materials available on the training platform) are not disclosed to unauthorised persons or third 
parties.  

9. The Seller hereby informs the Customer that any distribution of any other content or of the Digital Content 
and Digital Services made available by the Seller constitutes a breach of the law and may give rise to civil or 
criminal liability. The Seller may also claim appropriate compensation for material or non-material losses in 
accordance with the applicable legislation.  

10. The Seller may also claim appropriate compensation or damages for any material or non-material losses 
suffered in accordance with the applicable legislation. 

11. The Seller is entitled to periodically update Digital Content or Digital Services in accordance with the 
provisions of the Terms and Conditions.  

 
§16 PERSONAL DATA AND COOKIES 

In accordance with Article 13(1) and (2) of the GDPR (i.e. Regulation (EU) 2016/679 of the European Parliament and 
of the Council of 27 April 2016 on the protection of natural persons with regard to the processing of personal data 
and on the free movement of such data, and repealing Directive 95/46/EC) and the Act of 10 May 2018 on the 
protection of personal data, I hereby inform you that: 

1. The data controller for the Customer’s personal data is Marta Lampart, trading as Marta Lampart Kancelaria 
Radcy Prawnego, Tax Identification Number (NIP): 6422923517, also referred to in these Terms and 
Conditions as the Seller.  The Controller independently performs the duties of the Data Protection Officer. 
You may contact the Controller using the following details: email: biuro@mlampart-kancelaria.pl, telephone 
number: 606892386 or in writing to the Controller’s address. 

2. The Customer’s personal data provided in the forms available on the Shop will be processed on the basis of 
the Contract concluded between the Customer and the Controller, which is concluded as a result of the 
acceptance of these Terms and Conditions, pursuant to Article 6(1)(b) of the GDPR (necessity for the 
conclusion and/or performance of the contract). This is necessary for the performance of this Contract 
(fulfilment of an order for Digital Content or a Digital Service and the creation of an Account) and 
subsequently for the maintenance of the Customer’s Account and the provision of customer service in 
connection with the concluded Contract.  

3. The Customer’s personal data may also be processed for the following purposes and on the following legal 
bases: 
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a. to issue an invoice and fulfil other obligations arising from tax legislation — pursuant to Article 
6(1)(c) of the GDPR (legal obligation); 

b. executing payment transactions via an electronic payment operator — on the basis of Article 6(1)(b) 
of the GDPR (necessity for the conclusion and/or performance of a contract); 

c. to handle complaints or claims — pursuant to Article 6(1)(b) of the GDPR (necessary for the 
conclusion and/or performance of a contract); 

d. establishing, exercising or defending against claims — pursuant to Article 6(1)(f) of the GDPR (the 
controller’s legitimate interests); 

e. telephone contact regarding matters relating to the provision of the service — pursuant to Article 
6(1)(b) of the GDPR (necessary for the conclusion and/or performance of a contract); 

f. retaining records of unpaid orders — pursuant to Article 6(1)(f) of the GDPR (the controller’s 
legitimate interests); 

g. the creation of registers and records relating to the GDPR — pursuant to Article 6(1)(c) of the GDPR 
(a legal obligation) and Article 6(1)(f) of the GDPR (the controller’s legitimate interests); 

h. archiving and evidential purposes, for the purpose of safeguarding information that may serve to 
demonstrate facts — pursuant to Article 6(1)(f) of the GDPR (legitimate interests of the controller); 

i. the use of cookies on the Shop’s website and subpages — pursuant to Article 6(1)(a) of the GDPR 
(consent); 

j. for the purposes of direct marketing directed at the Customer — pursuant to Article 6(1)(f) of the 
GDPR (the controller’s legitimate interest), 

k. for the purpose of sending the newsletter or other free digital content — pursuant to Article 6(1)(a) 
of the GDPR (consent) and pursuant to Article 6(1)(f) of the GDPR (the controller’s legitimate 
interests). 

4. The provision of personal data is voluntary but necessary for purposes related to the performance of the 
Contract and the pursuit of the Controller’s legitimate interests. Failure to provide such data will make it 
impossible to conclude and perform the Contract. 

5. The Customer’s personal data will be processed for the duration of the Contract, as well as for the period 
required to safeguard any potential claims in accordance with generally applicable legal provisions. It will 
then be deleted, unless the Customer decides to use the Controller’s services and retains the data on another 
legal basis and for the purpose indicated to them.  

6. The Customer’s personal data will be disclosed to other data recipients, such as, for example, providers of 
IT maintenance and hosting services, email service providers, mailing (newsletter) service providers or 
payment system providers, law firms, subcontractors and contractors involved in the operation of the Online 
Shop, etc. 

7. As the Controller uses external providers of various services, such as Meta Platforms Ireland Limited 
(Facebook and its subsidiaries), Google, Microsoft, etc., the User’s data may be transferred to the United 
States of America (USA) as it is stored on US servers (in whole or in part). In the case of Meta Platforms and 
Google, the transfer of data to the USA takes place on the basis of: 

a) The European Commission’s Decision of 10 July 2023, confirming an adequate level of data protection 
under the EU-US Data Privacy Framework, issued pursuant to Regulation (EU) 2016/679 of the European 
Parliament and of the Council. 

b) Standard Contractual Clauses (SCCs) approved by the European Commission. 
c) Additional safeguards applied by service providers (e.g. encryption, anonymisation). 
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In all other cases, Users’ Personal Data will be transferred exclusively to recipients who guarantee the highest 
level of data protection and security, including through:    

a) cooperation with entities processing personal data in countries for which a relevant decision has 
been issued by the European Commission,  
b) the use of standard contractual clauses issued by the European Commission,   
c) the application of binding corporate rules approved by the relevant supervisory authority,   

or to which the User has consented to the transfer of Personal Data. 

8. The Customer has the right to access their data, to correct it, to have it rectified, to have it erased or to 
restrict its processing; the right to object to the processing; the right to data portability; the right to request 
access to their data; and the right to lodge a complaint with the supervisory authority – the President of the 
Office for Personal Data Protection – if they consider that the processing of their data is inconsistent with 
the currently applicable data protection legislation. They also have the right to be forgotten if further 
processing is not provided for by the currently applicable legislation. 

9. The Customer also has the right to withdraw their consent at any time if they have provided their personal 
data on the basis of consent. Withdrawal of consent does not affect the processing of data carried out on 
the basis of consent prior to its withdrawal. 

10. The Customer’s data will not be processed by automated means, including profiling within the meaning of 
the GDPR, which means that the Controller will not make automated decisions that affect the Customer’s 
rights and freedoms. 

11. In order to ensure the Customer’s security and the transfer of data in connection with the use of the Shop, 
the Seller implements technical and organisational measures appropriate to the level of security risk 
associated with the services provided, in particular measures designed to prevent unauthorised persons from 
accessing or altering personal data. 

12. Detailed rules on the collection, processing and storage of personal data used for the fulfilment of orders 
via the Shop, as well as the cookie policy, are set out in the Privacy Policy, which can be found at: 
https://mlampart-kancelaria.pl/polityka-prywatnosci/. 

 

§17 OUT-OF-COURT DISPUTE RESOLUTION AND CLAIMS PROCEDURES 

1. The Seller agrees to submit any disputes arising in connection the concluded contracts for the supply of 
Digital Content or Digital Services to be resolved through mediation. The details shall be determined by the 
parties to the dispute.  

2. The consumer has the option to use out-of-court methods for handling complaints and pursuing claims. 
The consumer may, amongst other things: 

a. apply to a permanent consumer arbitration tribunal to resolve a dispute arising from the concluded 
Contract, 

b. apply to the provincial inspector of the Trade Inspection Authority to initiate mediation proceedings 
for the amicable resolution of a dispute between the Customer and the Seller, 

c. seek free assistance from the district (municipal) consumer ombudsman or a civil society 
organisation whose statutory remit includes consumer protection (including the Consumers’ 
Federation and the Association of Polish Consumers). 

3. For more detailed information on out-of-court methods of handling complaints and pursuing claims, the 
Consumer may visit the website http://www.uokik.gov.pl and at the offices and on the websites of district 

http://www.uokik.gov.pl/
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(municipal) consumer ombudsmen, civil society organisations whose statutory tasks include consumer 
protection, or the Provincial Inspectorates of Trade Inspection. 

4. A case may be heard by an arbitration tribunal only after the complaint procedure has been concluded and 
provided that both parties to the dispute consent to this. In all other cases, any disputes shall be referred to 
the courts having jurisdiction in accordance with the provisions of the Code of Civil Procedure and general 
jurisdiction. 

5. The provisions of this paragraph apply to the Consumer and also apply to a Business acting as a consumer.  

§18 FINAL PROVISIONS 
1. Contracts concluded via the Online Shop and the services provided shall be in the Polish language and governed 

by Polish law.  
2. The Seller reserves the right to amend these Terms and Conditions for valid reasons, such as: changes in 

legislation, changes to payment and delivery methods – to the extent that such changes affect the 
implementation of the provisions of these Terms and Conditions, or changes in technology. The new Terms and 
Conditions shall come into force on the date of their publication on the Seller’s website under the „Terms and 
Conditions” subpage. 

3. For contracts concluded prior to any amendment to the Terms and Conditions, the version of the Terms and 
Conditions in force on the date the contract was concluded shall apply. 

4. Should any provision of these Terms and Conditions prove to be inconsistent with generally applicable laws and 
in breach of consumer interests, the Seller undertakes to apply the relevant provision. 

5. The resolution of any disputes between the Seller and the Customer, who is a consumer within the meaning of 
Article 221of the Civil Code, shall be subject to the jurisdiction of the courts competent in accordance with the 
relevant provisions of the Code of Civil Procedure. 

6. In matters not covered by these Terms and Conditions, the generally applicable provisions of Polish law shall 
apply, in particular: the Civil Code, the Consumer Rights Act, the Act on the Provision of Electronic Services, the 
Act on Combating Unfair Competition, the Act on the Protection of Personal Data and the General Data 
Protection Regulation (GDPR). 

 

Link to the privacy policy: https://mlampart-kancelaria.pl Privacy Policy & Cookies Policy 

Link to these Terms and Conditions: https://mlampart-kancelaria.pl Terms & Conditions of the Online Shop 

Link to the version of the Terms and Conditions valid until 3 August 2026: 
https://drive.google.com/file/d/120ZZEaXF6sH7Es6kRUv3gA4JOrCTrmDk/view.  

 

APPENDIX No. 1 – SAMPLE COMPLAINT FORM FOR CONSUMERS 

 
Town/city, date: ……………………………. 

 
First name and surname/company name: ……………………………. 
Home address: ………………………………. 
Email: ……………………………. 
Telephone number: ……………………………. 
Order number: ……………………………. 
Date of order collection: ……………………………. 

 
 

https://mlampart-kancelaria.pl/
https://mlampart-kancelaria.pl/
https://drive.google.com/file/d/120ZZEaXF6sH7Es6kRUv3gA4JOrCTrmDk/view
https://drive.google.com/file/d/120ZZEaXF6sH7Es6kRUv3gA4JOrCTrmDk/view
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Marta Lampart 
Marta Lampart Kancelaria Radcy Prawnego 

65/609A Szlak Street, 31-153 Kraków 
biuro@mlampart-kancelaria.pl 

 
Consumer complaint regarding digital content/digital service 

 
I hereby give notice that the Digital Content/Digital Service purchased by me on 
....................................................... Digital Content/Digital Service ……………………………………………………… 
……………………………………………[information] does not comply with the Contract.  
The lack of conformity with the Contract consists of 
………………………………………………………………………………….……………………………………………………………………………………………
……………………….………………………………………………………………………………………………………………………………………………………
……………………………………………………..[description of non-conformity with the contract].  
The non-conformity was identified on ………………………………………………….. . 

 
In view of the above, I demand (in the case of Digital Content or Digital Services): 

● that compliance with the Contract be restored 
● a price reduction _______________________ 
● I hereby withdraw from the Contract.  

 
Bank account number for the refund: 
………………………………………………………………………………………………………………………… 
 
Account holder: ………………………………..…………………………………. 
 
Date: ____________________ Consumer’s signature: __________________ 

 

ANNEX No. 2 – MODEL COMPLAINT FORM FOR ENTREPRENEURS ACTING AS CONSUMERS 

 
Town, date: ……………………………. 

 
First name and surname/company name: ……………………………. 
Business address: ………………………………. 
Tax Identification Number (NIP): …………………………… 
Email: ……………………………. 
Telephone number: ……………………………. 
Order number: ……………………………. 
Date of order collection: ……………………………. 

 
Marta Lampart 

Marta Lampart Kancelaria Radcy Prawnego 
65/609A Szlak Street, 31-153 Kraków 

biuro@mlampart-kancelaria.pl 
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Complaint regarding digital content/digital services provided by a trader to a consumer 

 
I hereby give notice that the Digital Content/Digital Service purchased by me on 
....................................................... Digital Content/Digital Service ……………………………………………………… 
……………………………………………[information] does not comply with the Contract.  
The lack of conformity with the Contract consists of 
………………………………………………………………………………….……………………………………………………………………………………………
……………………….………………………………………………………………………………………………………………………………………………………
……………………………………………………..[description of non-conformity with the contract].  
The non-conformity was identified on ………………………………………………….. . 

 
In view of the above, I demand (in the case of Digital Content or Digital Services): 

● that the matter be brought into conformity with the Contract 
● a price reduction of _______________________ 
● to withdraw from the Contract.  

 
Bank account number for the refund: 
………………………………………………………………………………………………………………………… 
 
Account holder: ………………………………..…………………………………. 

 
At the same time, I declare that the Digital Content or Digital Service purchased, and consequently the sales 
contract concluded, are directly related to the business I operate, but are not of a professional nature for 
me, arising in particular from the subject of my business activity as defined under the provisions of the 
Central Register and Information on Economic Activity.  

 

As proof of this, I list below the PKD codes for my business activity as recorded in the CEIDG: 

PKD No. …………………………… Description: …………………………………………………………………… 

PKD No. …………………………… Description: …………………………………………………………………… 

PKD No. …………………………… Description: …………………………………………………………………… 

PKD No. …………………………… Description: …………………………………………………………………… 

PKD No. …………………………… Description: …………………………………………………………………… 

 
Date: ____________________ Signature: __________________ 

 
ANNEX No. 3 – MODEL FORM FOR WITHDRAWAL FROM A CONTRACT BY A CONSUMER 
 

Town, date: ……………………………. 
 
First name and surname/company name: ……………………………. 
Address: ………………………………. 
Email (if available): ……………………………. 
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Telephone number (if available): ……………………………. 
Order number: ……………………………. 
Date of order collection: ……………………………. 

 
Marta Lampart 

Marta Lampart Kancelaria Radcy Prawnego 
65/609A Szlak Street, 31-153 Kraków 

biuro@mlampart-kancelaria.pl 
 

Statement 

regarding withdrawal from a contract concluded off the business premises or at a distance in the case of a 
Consumer 

 

I hereby give notice that I am withdrawing from the contract …………........................................ No. 
............................................ concluded on ................................................ concerning the following Digital Content / 
Digital Services:  
………………………………………………………………………………………………………………………..………………………………………………………
………………….. 
I request a refund of .................. PLN (in words: ............................................................... zlotys) by: 

● a postal order to the address ..........................................................................…. [complete if applicable], 
● to bank account number: ...................................................................................................... [fill in if 

applicable]. 
 
Date: _____________________  Consumer’s signature: _____________  

 

Consequences of withdrawal from the contract – information 
In the event of withdrawal from this contract, we shall refund all payments received from you, including the costs of 
delivery (with the exception of any additional costs arising from your choice of a delivery method other than the 
cheapest standard delivery method offered by us), without undue delay, and in any event no later than 14 days from 
the date on which we were informed of your decision to exercise your right to withdraw from this contract. We will 
refund your payment using the same payment methods you used in the original transaction, unless you have 
expressly agreed otherwise; in any event, you will not incur any charges in connection with this refund. 

 
ANNEX No. 4 – MODEL WITHDRAWAL FORM FOR BUSINESSES ACTING AS CONSUMERS 

Place, date: ……………………………. 
 
First name and surname/company name: ……………………………. 
Business address: ………………………………. 
Tax Identification Number (NIP): …………………………… 
Email (if available): ……………………………. 
Telephone number (if available): ……………………………. 
Order number: ……………………………. 
Date of order collection: ……………………………. 
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      Marta Lampart 
Marta Lampart Kancelaria Radcy Prawnego 

65/609A Szlak Street, 31-153 Kraków 
biuro@mlampart-kancelaria.pl 

 

Statement 

regarding withdrawal from a contract concluded off the business premises or at a distance in the case of an 
entrepreneur acting as a consumer 

I hereby declare that I am withdrawing from the contract …………........................................ No. 
............................................ concluded on ................................................ concerning the following Digital Content / 
Digital Services:  
………………………………………………………………………………………………………………………………………………………………………………
……………………………………………………………………………………………… 
I request a refund of .................. PLN (in words: ............................................................... zlotys) by: 
● a postal order to the address ..........................................................................…. [complete if applicable]  
● to bank account number: ...................................................................................................... [complete if 

applicable], 
At the same time, I declare that the Digital Content or Digital Service purchased, and consequently the sales 
contract entered into, are directly related to my business activity, but are not of a professional nature for me, 
arising in particular from the subject of my business activity as defined under the provisions of the Central 
Register and Information on Economic Activity. 
 
As proof of this, I list below the PKD codes for my business activity as recorded in the CEIDG: 

1. PKD No. …………………………… Description: ……………………………………………… 
2. PKD No. …………………………… Description: ……………………………………………… 
3. PKD No. …………………………… Description: ……………………………………………… 
4. PKD No. …………………………… Description: ……………………………………………… 
5. PKD No. …………………………… Description: ……………………………………………… 
6. PKD No. …………………………… Description: ……………………………………………… 
7. PKD No. …………………………… Description: ……………………………………………… 

 
Other evidence: ……………………………………………………………………………………….. 

 
Date: _____________________  Signature: _____________  

 

Consequences of withdrawal from the contract – information 
 
In the event of withdrawal from this contract, we shall refund to you all payments received from you, including the 
costs of delivery (with the exception of any additional costs arising from your choice of a delivery method other than 
the cheapest standard delivery method offered by us), without delay, and in any event no later than 14 days from the 
date on which we were informed of your decision to exercise your right to withdraw from this contract. We will refund 
your payment using the same payment methods you used for the original transaction, unless you have expressly 
agreed otherwise; in any event, you will not incur any charges in connection with this refund. 

 


